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PROJECT OVERVIEW
  THE PRODUCT

A website for a local animal 
shelter that has a fun, playful 
tone & allows users to make 
appointments online to visit 
us and our animals in person. 

  PROJECT DURATION
April 2023



PROJECT OVERVIEW

THE PROBLEM THE GOAL
Our problem is that we need more 
community engagement at our shelter. 
We need to get the community excited 
about our site and interested in 
adoption. We hope to get our pets 
adopted faster, in order to service as 
many animals as possible for our site.

Our goal is to implement detailed fun 
pet bios along with the interactive 

option to book appointments online to 
visit us in person with the hopes of 

bringing in more potential adopters & 
get our pets adopted quickly!



PROJECT OVERVIEW

MY ROLE RESPONSIBILITIES
UX Designer who has designed the 
Four-Legged Friends website from 
conception to end product.

Throughout the project, I have taken on every 
role from creating user profiles, completing a 
competitive audit, conducting user research 

& interviews, paper & digital wireframing, low 
and high-fidelity prototyping, conducting 

usability studies, accounting for accessibility, 
& iterating on designs.



—INTERVIEW 
PARTICIPANT D

“I would be interested in in 
being able to book an 
appointment online to visit the 
shelter since my schedule is 
really packed”
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USER RESEARCH SUMMARY
Informal interviews, along with empathy maps & user summaries were created. 

Our primary user groups identified were:

a. Pet Adopters/Owners: This user group is interested in adopting from our animal 
shelter or may have adopted with us in the past. They will likely visit the website 
to view available pets, learn about the adoption process, and contact the shelter 

for more information.
b. Donors and Supporters: This user group is interested in supporting our shelter 

through donations, volunteering, or fostering. They may visit the website to learn 
about the shelter's mission, donation options & opportunities to get involved.

c. Animal Lovers: This user group is interested in animals & may visit the website 
to learn about animal welfare issues, read heartwarming animal stories, & view 

photos of pets available for adoption.

Understanding these primary user groups helped us tailor our website content and features 
to meet their needs & expectations. We ultimately hope this will lead to increased 

engagement, adoption rates, & support for our animal shelter.



SCHEDULING APPLICATION 
PROCESS

EXTENSIVE PET 
BIOS

PAIN POINTS

Users are busy & would be 
more likely to stop by for a 
visit if they could ensure 
specific appointment 
times. 

We want to streamline the 
application process by 
allowing people to apply to 
adopt or foster online.

Many online shelter pet bios are very 
generic. We want to ensure that the 
personalities of our pets come alive & 
that we provide all pertinent details 
about our pets to ensure people are 
choosing a great fit for them.



PERSONA: MAX
Problem statement 

Max is a social 
young professional 
who needs to be 
able to view detailed 
pet bios online 
because he wants to 
make an informed 
decision on his first 
pet prior to visiting 
the shelter.

 



USER JOURNEY MAP
MAX

Max’s user journey 
map indicates that 
Max needs a lot of 
info to be able to 
confidently choose a 
pet. Max would be 
eager to be able to 
book an 
appointment online 
& he would 
appreciate being 
able to fill out any 
needed paperwork 
online.

 



PERSONA: MONA
Problem statement 

Mona is a busy 
working mom who 
needs to be able to 
set up an online 
appointment time to 
visit her local shelter 
because she needs 
to be able to plan 
around the rest of 
her day in order to 
maximize her time.   
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SITEMAP



WIREFRAMES

Paper WIreframes
Taking the time to draft iterations for 
the homescreen of the website on 
paper ensured that the elements that 
made it to digital wireframes would be 
well-suited to address user pain 
points. 

For the home screen, I prioritized a 
large section to highlight featured 
pets of the week as well as a call to 
action donation button in the upper 
right hand corner of the screen.

 



WIREFRAMES

DIGITAL WIrefrAME
As I began crafting the initial low-fi 
wireframes, I made sure to keep my 
designs based on feedback & findings 
from user research and ensured the 
users needs & expectations were front 
and center.

I wanted to keep the design clean and 
clutter free to help highlight our pets & 
the most important aspects of our 
site. 

 



WIREFRAMES

DIGITAL WIrefrAME
Allowing users to easily interact and 
navigate through the website was a 
key need that we aimed to address. 

Along with a detailed pet bio we chose 
to create a table of “pet stats” or 
important details to highlight upfront 
for ease of information. 

We also included a large call to action 
button for booking an appointment 
within the pet bio’s to ensure an easy 
user flow.

 



PROTOTYPES
Low-Fidelity PrototypE
Using the completed set of digital wireframes, I created a low-fidelity prototype. The 
primary user flow I connected was searching through pet bios and booking an 
appointment to visit in person. I also connected the flow of making a donation. 

View Prototype HERE

 

https://xd.adobe.com/view/9e30af4d-b537-418f-85ab-045327825fbf-cb63/?fullscreen


USABILITY STUDY FINDINGS

Findings: ● When scheduling an appointment to visit in person, users 
want to be able to input their email address and get a 
confirmation of their appointment details. 

● Users want information such as age & breed included in 
pet stats. 

● Users want to know if the pet is housetrained, good with 
kids, and good with other pets. 

● Users would like a pop down menu to choose exactly 
what kind of pet they are looking for (dog, cat, or small 
pets).

● Call to action buttons need more contrast to stand out

I conducted a usability study after creating the initial digital wireframes in the hopes 
of creating a high fidelity mockup that was more in line with user needs. Findings 
from the study helped guide the designs from wireframes to mockups. 
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MOCKUPS
Mockup 
Progression

Prior to the usability study, I 
included a large section in the 
middle that showed a few 
featured animals in each 
section. After the usability 
study, this section was 
partitioned vertically instead 
of horizontally and included 
less featured pets. This 
helped to declutter and 
streamline design. 
After the usability study a 
large call to action “Donation” 
button was added to the 
header.



MOCKUPS
Mockup 
Progression

Prior to the usability study, I 
included a large section in the 
middle that showed a few 
featured animals in each 
section. After the usability 
study, this section was 
partitioned vertically instead 
of horizontally and included 
less featured pets. This 
helped to declutter and 
streamline design. 
After the usability study a 
large call to action “Donation” 
button was added to the 
header.



MOCKUPS
Mockup 
Progression

In order to make finding the 
type of pet you are interested 
in easier, a pull down menu of 
pet types was added to the 
main menu. 



MOCKUPS
Mockup 
Progression

During the usability study a 
few participants mentioned 
that they would like more 
contrast on the call to action 
buttons to ensure they were 
more noticeable. These were 
iterated & improved for the 
mockups to ensure they were 
more noticeable to users.



MOCKUPS
Mockup 
Progression

Users requested that when 
booking an appointment to 
visit in person, their email 
address should be captured 
so that a confirmation with 
the details could be sent to 
their email address.



MOCKUPS

Images from the mockups



HIGH FIDELITY PROTOTYPE
The finalized high-fidelity prototype presented a more concise user flow for finding a pet and 
booking an appointment to visit in person.. More detail was added to the main menu, as well 
as creating a higher contrast with the call to action buttons. 
View High Fidelity Prototype HERE

https://xd.adobe.com/view/9e30af4d-b537-418f-85ab-045327825fbf-cb63/?fullscreen


COLORING HEADERS HIGH CONTRAST

ACCESSIBILITY CONSIDERATIONS

Colors were tested in 
a program to ensure 
enough contrast for 

different types of 
color blindness.

Headers were used to 
show hierarchy as well 

as for ease of 
navigation with screen 

readers.

Minimal colors were used in 
the background and high 

contrast was implemented 
on buttons to ensure easy 

viewing. 

1 2 3



05.

GOING FORWARD



TAKEAWAYS
IMPACT WHAT I LEARNED

This website would help users who are 
interested in adopting a pet. With the 
ability to book an appointment online we 
hope to get more people into our facility & 
our pets adopted faster. With our simple 
design, users would easily be able to 
navigate through the system and 
complete the flow. 
Many users in the usability study 
appreciated the tone and branding of the 
website. Quote from usability study feedback:

“I really like how you show a featured pet of 
the week, that was really cute.”

Throughout the creation of this website, I 
was able to understand the positive impact 
you can gain from usability studies.I was 
able to find themes within the usability 
study & iterate the design & the design was 
better for it. I really enjoyed going back into 
the design and iterating to make it even 
better for users!



NEXT STEPS

I would go back & 
possibly add more 
animation into the 

design such as 
buttons changing 

color when you click 
on them.

I would conduct 
another usability study 

to see if all the main 
pain points have been 
eliminated to ensure a 

positive user 
experience. 

Finalize any other small 
details to ensure the app is 

ready to hand over to 
engineers for building the 

design.

1 2 3



THANKS!
Let’s Connect

Thank you so much for 
viewing and interacting with 
my project design! I 
appreciate your time and 
attention to something that I 
have put so much work into. 

If you would like more 
information or to get in touch, 
please see my contact 
information below. 

Email: 
RaquelWalcott@yahoo.com 

 


